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The Girl and the 
Malingerer 

By WILLIAMS FORREST 
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Plan Today 

.for the Canada of Tomorrow! 
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Trouble Front!. 

ss 


^ 11 “ 


srca r-rss js szts: slstj 

wmm 
Sill SIS 

immsm 

SSm SM 
: ■ 1 SSi 

SSSrsHS ?i~S5S£ 



















DE HAVILLAND 

















































































BUDGET YOUR SPENDING 
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Have a “Coke”= Pukka Gen 

(SWELL INFO.) 



... or how friends are made in the R. A. F. 


Have a “Coke" is a friendly greeting among 
R. A.F. flyers back at early dawn from a night 

that seals the bonds of friendship in Yarmouth, 
England, as in Yarmouth, Nova Scotia. It’s an 
offer as welcome on an English airfield as it 
is in your own living room. Around the globe, 


Coca-Cola stands for the pause that refreshes ,— 
has become a happy symbol of good-hearted 
friendliness. 

Our fighting men are delighted to meet up with Coca-Cola 

trotter “since way back when". Even with war, Coca-Cola 
today is being bottled right on the spot in many empire, 






